2006 Adobe
Design Achievement Awards

Stand Out

CALL FOR ENTRIES:

Go to www.adobe.com/education
Submit by April 28, 2006

Individual finalists and finalist group leaders win a trip to Toronto and Adobe software.
Each category-winning entry also earns a $5000 US cash prize.

Open to full-time visual arts students attending accredited higher education institutions in 24 countries
around the world. For more information on eligibility, rules, and submitting your best work, go to
www.adobe.com/education. The competition, open to individuals and groups, will include these nine
categories: Animation, Environmental Graphics and Packaging, Digital lllustration, Digital Photography,
Interactive Design, Live Action, Motion Graphics, Print Design - Multi Page, and Print Design - Single Page.

XEROX® Xerox® Corporation is the Print Communications Sponsor of the 2006 Adobe Design Achievement Awards. R
Project authoring assembly and output via an Adobe® InDesign® CS2 and Adobe PDF workflow with
printing on the Xerox iGen3® 110 Digital Production Press on Xerox Digital Color Elite Gloss coated
paper. Production services and assembly provided by Xerox Corporation and Toppan America. ‘
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